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Our Specialisms:

All C-Suite & Leadership Roles: NED, Board Advisory, Chief Data, Chief Marketing, Chief
Digital, Chief Information, Chief Technology, Chief Revenue, etc

Non-Executive & Advisory Appointments: Access to our exclusive NED Library for board,
growth, M&A and scale-up expertise.

Geographic Coverage: UK, East Coast US, and major European tech hubs.

Who We Are

About DRC Search

DRC Search is the executive search division of The Digital Recruitment Company,
specialising in senior management and C-suite appointments. We partner with high-growth,
investor-backed and transformation-focused businesses, helping them attract and retain
leadership talent that drives growth.

About The Digital Recruitment Company
The Digital Recruitment Company was founded in London in 2010 and has become a leading

provider of global recruitment solutions across the Technology, Marketing, Product, Data and
Creative sectors.

The team focuses on mid-level to senior hires, providing permanent, freelance and fixed-term
recruitment, as well as payroll management and market insight consulting.
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What We Do

We work across the Technology, Marketing, Product & Data
Sector in both the UK & Internationally. We aim to create
long-lasting partnerships with our clients.

We work across the following specialisms:

Client Services, Sales, Al, Creative Software, Developers,
Engineers, Data & Analytics, Executive Appointments,
Innovation & Service Design, Insight & Research, CRM,
Strategy, Tech & UX. Marketing, Media Planning & Buying,
Performance Media, Project Management / Product
Management.

We supply permanent hires, executive search, freelance &
fixed term contracts and payroll management services.




Our Service

With our clients we work alongside them not to only recruit but to consult on the
current market, how best to structure, hire and retain new Marketing, Creative,
Technology, Sales, Digital & Data & Insights divisions.

Our Purpose is to strengthen the

target market so that the business
will increase >

Our service is split into two distinct services:

* Initial consulting - a scoping of your requirements and a follow up document
putting forward our recommendations on market insights, department structure,
salaries, packages etc - this is completely free of charge and does not come with o
any obligation to use us for the hiring.

* Recruitment & Retention — delivery of a recruitment strategy and hifing plan to
identify, attract and retain the ideal talent for your organisational culture and goals.
Our fee structure is based upon the scale of any project.
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Marketing Sector Overview

Annual Totals

Marketing hiring across the UK held broadly steady in
2025, but beneath the surface a more uneven picture is
emerging. While activity showed little movement at
headline level, shifts in regional demand, sector
composition and role specialisation point to a market 2,000
that is quietly rebalancing rather than expanding.

Marketing Professional, London vs rUK, All Sectors, 2024-2026 (Jan)
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London remained the dominant centre for marketing

employment, with activity largely unchanged year on
year, recording a marginal -0.4% decline. Despite this B S s G
slight contraction, its share of total UK vacancies edged B (UK
up from 55.0% to 55.1%, underlining the capital’s

continued pull even in a flat market. A similar pattern
was evident across the rest of the UK, where hiring levels
stabilised without any meaningful annual shift. This
suggests that employers have adopted a more cautious
approach, maintaining headcount rather than pushing
for expansion.
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Outside London, regional trends diverged more clearly. The South East [laizeleli=l
delivered modest growth of 0.8%, with its share of vacancies inching
up from 9.0% to 9.1%. More notable gains were seen in the North

Greater London
West and East of England, where vacancies rose by 6.0% and 8.0% ‘ 10,000 20,000 30,000

respectively, both regions increasing their share of national hiring. South East England
These gains point to a gradual redistribution of marketing functions, " rueo
with certain regional centres strengthening their position. T e

——
By contrast, several regions experienced sharper contractions. The Eest Midands
West Midlands saw the most pronounced decline, with vacancies R

falling by -12.8% and its share dropping from 4.0% to 3.5%. Scotland North East England
and Wales also recorded significant reductions of -15.8% and -17.2% e
respectively, pointing to weaker demand in smaller markets. Yorkshire
and the Humber and the South West posted more moderate declines

of -3.1% and -4.6%, suggesting softer conditions rather than structural
change.

At a sector level, the composition of hiring is shifting. Technology,

Media and Telecoms remained the largest contributor but saw its

share ease from 42.9% to 41.8%, alongside a -2.9% decline in activity.

This points to a cooling in a sector that had previously driven much of

the expansion. In contrast, Consumer Goods and Services grew

strongly, with vacancies rising by 22.5% and its share increasing from

14.4% to 17.8%, signalling renewed investment in brand and customer-

facing functions. ‘
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Skills in Demand

Top Roles, Marketing Professional, UK, All Sectors, 2024-2026 (Jan)
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Skills in Demand

Elsewhere, hiring softened. The Public Sector and Not-for-Profit
segment declined by -7.7%, while Financial Services fell by - Skills in Demand

7.4%, both losing share. Professional Services remained largely Top Divisions, Marketing Professional, UK, All Sectors, 2024-2026 (Jan)
unchanged, with a marginal -0.1% movement, indicating
stability but limited momentum.

Professional Marketing

Looking at role types, demand patterns highlight a shift in

priorities. General Marketing roles grew by 12.3%, increasing Digital
their share from 9.2% to 10.4%, pointing to broader, more

flexible hiring needs. Events roles also rose by 6.1%, while Communications
Partnerships edged up by 2.1%, suggesting continued emphasis

on engagement and collaboration. In contrast, Communications Branding
declined by -8.6% and Account Management by -6.3%,

reflecting reduced demand for more traditional functions. Management

Divisional data supports this direction. General Marketing 2,500 5,000 7.500 10,000 12,500
expanded by 10.6%, while Digital saw only marginal growth of I 2025 Il 2026 Jan

0.4%, indicating that digital hiring may be levelling off after a
period of rapid expansion. Communications fell by -6.6%, while
ing remained broadly stable with a slight -0.6% dip,

its share.
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At company level, performance varied widely. Some

media firms reported modest declines, while others ‘
saw sharp reductions, with one major player cutting

hiring by nearly -40%. At the same time, selected

organisations posted strong gains, with increases

exceeding 30% in some cases. In the technology and

telecoms space, declines were more pronounced,

with reductions of -25.6% and -49.5% respectively,

TOp CompanieS reinforcing the broader slowdown in these sectors.

Marketing Professional, UK, All Sectors, 2024-2026 (Jan) Taken together, the UK marketing labour market in

2025 appears stable at headline level but increasingly

Company 2024 2025 2026w  2025/24 uneven beneath the surface. Growth is concentrated
Group M 661 644 53 -2.6% in specific regions, sectors and role types, suggesting a
Publicis Groupe 1029 622 51 396% market adjusting to shifting priorities rather than
Informa 711 579 38 3999, moving into a new phase of expansion.

Lloyds Banking Group 241 234 22 -2.9%

Oliver 283 160 22 43.5%

Sainsbury 224 242 20 8.0%

News UK 143 167 20 16.8%

Tiktok 351 261 19 -25.6%

Deliveroo 172 184 19 7.0%

BT 216 109 19 -49.5%
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. Thank You

We hope you’ve enjoyed our Market Insight Survey. If you
would like to discuss the survey or would like to work with us
on your next hire or your next career move, then please get in

touch.

G +44 (0) 203 640 2133

e toby@drc-search.com

www.drc-search.com
www.digitalrecruitmentcompany.com



http://www.drc-search.com/
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	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9

